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PULZ JEANS

ICHI

SHINE

Magasinet NU er målrettet professionelle indkøbere af 
livsstilsprodukter som mode, tilbehør, design og interiør.
Magasinet indeholder et mix af internationale messeoptakter 
og omtale af danske mode- og designvirksomheder samt 
deres nye kollektioner.

NU er et seriøst, internationalt b-2-b-magasin, der giver 
indkøberne et samlet overblik på sæsonens nyheder. 
Magasinet er et funktionelt og inspirerende værktøj.

INTERNATIONAL EKSPORTUDGAVE
Den næste udgave af NU International udkommer i juni 2018 
forud for sæson-start.

Magasinet sendes direkte til 8.000 butikker og stormagasiner 
på de vigtigste europæiske markeder.

The NU buyer’s magazine is targeted professional buyers of 
lifestyle products such as fashion, accessories, design and 
interior items.
The magazine’s content is a mix of trade fair previews and 
articles about Danish design and fashion companies and their 
new collections. 

NU is an international trade magazine that provides an 
overview of the new season’s fashion and design news. The 
magazine is a functional tool directed at clothing, accessories 
and interior buyers in Europe.

INTERNATIONAL ISSUE
The next edition of NU will release in June 2018 ahead of the 
European trade fairs.

The magazines are sent directly to 8,000 shops and 
department stores in Europe.
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BRAND  

IN AREAL BÖHLER

As sister fairs, Gallery and Gallery SHOES 
offer an order platform that is unique for 
Düsseldorf – in a contemporary industrial 
setting with international appeal at the 
Areal Böhler event location. 
On their respective dates, both platforms 
are offering clearly curated segmentation 
that has been tailored to the needs of the in-
ternational market and their expectations 
of a highly professional ordering platform. 

Clear segmentation
Gallery divides around 800 international 
brands into the areas PREMIUM & AGENCI-
ES, CONTEMPORARY & ACCESSORIES and 
EVENING & OCCASION. 
A number of exhibiting agencies will be 

1,300 international brands will be showcasing their collections 
at Gallery and Gallery SHOES at Areal Böhler in Düsseldorf.

BY HELLE MATHIESEN

GALLERY AND GALLERY SHOES: 

POWER
using the platform as a showroom and or-
der base for up to ten days beyond the offi-
cial tradeshow dates. This is also becoming 
increasingly interesting for agencies that 
use both tradeshow platforms. 
Around 6,000 professional buyers attended 
the last edition of Gallery – a number that is 
expected to increase at next season’s event. 
Gallery is also becoming increasingly inte-
resting as a platform for shoe brands and 
sales agencies for shoes.

500 shoe brands
Gallery SHOES segments its total of around 
500 exciting brands into the areas PREMI-
UM, CONTEMPORARY, URBAN, COMFORT 
and KIDS. The mission of Gallery SHOES is 

to represent the European shoe market in 
a condensed and competent way – both for 
exhibitors and for the professional buyers. 
The event showcases the European shoe 
market by presenting important key play-
ers, as well as relevant premium and desig-
ner brands and exciting newcomers. 
Around 9,200 European professional bu-
yers visited the first edition of Gallery 
SHOES. The IGEDO team is expecting new 
exhibitors and brands as there were wai-
ting lists before the first edition and - follo-
wing its international success - interest has 
increased even further. 
With their joint cross-marketing, both plat-
forms represent cumulative brand power 
and international tradeshow expertise.

Dates 2018 
GALLERY: 27-29 JANUARY 2018 

GALLERY SHOES: 11-13 MARCH 2018 
GALLERY: 21-23 JULY 2018 

GALLERY SHOES: 2-4 SEPTEMBER 2018 

GALLERY SHOES

GALLERY

GALLERY
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Søren Lübech is looking forward to presen-
ting the latest news from Lübech Living’s 
own collection of Danish designed produ-
cts of recycled materials; the OOhh Col-
lection… a well known brand with an in-
teresting and functional collection of pots, 
vases, trays, candles holders, outdoor pots, 
office interior, seasonal decoration etc. All 
products are developed in recycled mate-
rials and offer a great concept for florists, 
interior shops, museums etc.
The products are produced in Sri Lanka 
using recycled materials through Lübech 
Living’s fair-trade project. Here, local wo-
men are trained and supported to start a 
production at home, making it possible for 
them to contribute to their family’s income.
- We have created a gorgeous collection 
of water-resistant pots, vases, trays and 
also a collection which is suitable for out-
door use. They are produced in EcoFelt, a 
material made from recycled plastic bags 
and bottles. Other materials used include 
recycled paper, glass, mahogany, Kurundu 
wood (from the cinnamon production) de-
nim, aluminium etc. The finishes vary from 
sand and cement to paper. Latex on the in-

side make the products waterproof, says 
Søren Lübech.
The collection is named after people’s reac-
tions to the products:
- OOhh is designed to surprise and inspire, 
says Søren Lübech, who is also showing the 
new, large-sized XL pots that match the 
trend of decorating with large green house 
plants.
- We are also introducing stunning new out-
door pots with many functions and lovely 
trays made from recycled furniture wood. 
The OOhh Office collection is expanded 
with new designs and more home interior 
like wall knobs, shelve units and mirrors 
are displayed alongside all of our existing 
best sellers, says Søren Lübech.

Love to nature
Certified candles – is this a choice? And is it 
of any importance? 
- In these days where the ongoing debate is 
about the health risk when burning cand-
les, the answer is a massive YES! And this 
is exactly what has been of importance to 
Vance Kitira since he began his candle pro-
duction in 1993. As a unique choice in the 

industry, Vance Kitira decided to use food 
grade paraffin for his candles. A paraffin 
which is a fully refined wax with no impu-
rities and excess color. Made with 100% 
cotton wicks and fine dyes. The result; 
phenomenal beautiful candles displaying a 
warm glow and with no carcinogenics - no 
cause of cancer. The candles are testet at 
the independent SGS Laboratory in France, 
Søren Lübech explains.
The succes behind the Vance Kitira brand 
build on Vance’s love to nature and his in-
terest in paying back what nature offer to 
humanity by protecting and conserving it. 
- For Vance it is important only to use the 
best and most allergy and environmentally 
friendly materials as well as reuse the ex-
cess wax. His engagement in nature, earth 
and human race is clear and shown by ways 
of growing his own plantation and dona-
ting from sales to grow new trees, says Sø-
ren Lübech.
Experience Lübech Living’s brands and col-
lections at Trendset in Munich, Nordstil in 
Hamburg, Ambiente in Frankfurt and ODF 
in Oslo. In Denmark, Lübech Living is exhi-
biting at Formland in Herning. 

IT’S DANISH DESIGN
Lübech Living offers Danish design on a global scale – 

which is both socially responsible, environmentally and 
health friendly. It is all about innovative craftsmanship 

from OOhh and quality candles from Vance Kitira.
BY JETTE AAES

» OOHH IS DESIGNED TO SURPRISE 
AND INSPIRE. IN THE NEW COLLECTION 
OOHH IS SHOWING NEW, LARGE-SIZED 

XL POTS THAT MATCH THE TREND 
OF DECORATING WITH LARGE GREEN 

HOUSE PLANTS. «
SØREN LÜBECH, OWNER AND CEO AT LÜBECH LIVING

OOHH

OOHH

OOHH

LÜBECH LIVING

"Oohh…"

TRENDSET
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FORMEX

A 21:18
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CHRISTMAS WORLD
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AMBIENTE

 8 C51 

VANCE KITIRA

MODEBRANCHEN.   |  ISSUE NO 04 DEC 2017 / JAN  2018  |  1918  |  ISSUE NO 04 DEC 2017 / JAN  2018  |  MODEBRANCHEN.

Article

The decade that ends with the AW 18/19 
season has been marked by a long period of 
economic decline. And that has rubbed off 
on the decade’s colour trends. Buyers have 
focused on safe bets, outerwear has been 
axed and innovative design has faced tough 
living conditions. Many winters during the 
decade saw black as the dominant basic 
colour – and in retrospect, it comes as no 
surprise that consumers held back on shop-
ping new clothes. What the stores could of-
fer resembled what consumers already had 
in their wardrobe. 
According to colour experts, it is time to put 

runs her own consultant company, SPOTT.
- Red is a symbol of positivity, warmth, dy-
namism and emotions. Red is also a classic 
fashion colour and is in that sense familiar, 
which is why we expect it to be big hit in the 
beginning of the new era, during which we 
will see more colours on our clothes as well 
as in our homes, says Anja Bisgaard Gaede.

Aristocratic streetwear
In terms of style, one trend will play around 
with the contrast between the classic ari-
stocratic style and streetwear inspired by 
hip-hop.

behind us the dark days and look to brigh-
ter days, where colours will once again 
shine. And if the clothes start to look vastly 
different than in previous seasons, consu-
mers will have new incentives to change up 
their wardrobe. The black-on-black days 
are over, so look forward to the fashion 
week, where buyers will be presented with 
an orgy of colours and new smart colour 
combinations.

The colourful 20s
NU has met with trend researcher Anja 
Bisgaard Gaede to chat about upcoming 

- Old fashion check patterns, grooved cor-
duroy and weaved textiles are mixed with 
oversized styles with hoods. The visual 
look, in which young meets old, is extreme-
ly interesting, and we will see the trend in 
both men’s and women’s fashion.
Styling is in focus, and we can expect co-
lours like blue, brown, camel, dusty grey-
green, the trend experts says about the 
trends for the upcoming winter season.

The imperfect
Glitch is the name of another trend, in 
which focus shifts to imperfect items and 

trends. Anja Bisgaard Gaede is a member of 
international colour forums such as Colour 
Marketing Group and Heimtextil’s colour 
panel. She is confident that we are heading 
for a radical change of style when it comes 
to colours.
- We are approaching what is referred to as 
”the colourful 20s”. Our attitude towards 
colours is changing, we will become more 
courageous, and we are open to combining 
colours in new ways. For example, reds are 
mixed with other tones of red, but we will 
also see contrasts that make for innovative 
eye catchers, says Anja Bisgaard Gaede, who 

garments produced with small, deliberate 
mistakes.
- In order to visualise the trend, think of 
a flickering old TV with signal issues. It is 
expressive fashion with experimental co-
lour combinations that clash on purpose. 
Think golden corduroy with neon coloured 
reflectors. Think high stilettos and white 
tennis socks. Think technosport of the 90s 
and prints with pixel errors. The trend is 
romanticising the early days of compu-
ters, gaming consoles and the sprouting 
tech industry. There’s also an ironic ring 
to the trend, says Anja Bisgaard Gaede and 

As we approach this year’s 
final winter season before we 
enter a new decade, we look 
forward to the comeback of 
the 1920s’ love of colours with 
great anticipation. Fashion is 
yet to become expressive and 
colourful again.

BY HELLE MATHIESEN

SPARKZ

TREND A/W
2018-19

EN ROUTE TO  
A COLOURFUL 
DECADE

BLENDSHE

BLENDSHE

BECKSÖNDERGAARD

ICHI

ISAY

DESIRES SOLID

SHINE

NÜMPH

PAW
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It all started out as a passion-driven pro-
ject. Wife and husband Ulla and Søren Kou-
strup retired from the publishing industry, 
but could not let go of the shared love for 
books about nature, garden and food. For 
that reason, they launched their own pub-
lishing firm, Koustrup & Co, in order to pass 
on knowledge and insight about topics such 
as plants, animals, gastronomy and organic 
living.
Only six years later, the publishing firm has 
grown into a family-run business, which - 
in addition to publishing - creates arts and 
crafts design for the home. From cards, 
art print and posters to home textiles and 
wrapping paper. Everything is centred on 
aesthetics, knowledge and quality. 
- You could call it beautiful learning, Ka-
trine Koustrup says with a smile. Katrine 
Koustrup is head of design and production, 
and, along with her sister and brother-in-
law, Lise Marie and Christian Abildgaard, 
she now plays a central role in her parent’s 
company.
- All our products are designed to please 
the eye and contribute with insight and 
knowledge, she states.

Closeness, emotions and recogni-
sability
In addition to authors, Koustrup & Co. col-
laborates with a range of illustrators and 
artists on developing motifs for cards, art 
prints etc. as well as with textile suppliers 
on designing tea towels, plaids and cushi-
ons, and with home design companies on 
developing products such as trays, cutting 
boards, coasters and magnets. All products 
are designed with nature as the primary 
source of inspiration.
- We have hit a nerve when it comes to clo-
seness. People need something to immerse 
themselves in - products that evoke emo-
tions and recognisability, and which make 
an impression and create experiences, says 
Katrine Koustrup.

Responsibility
Moreover, Koustrup & Co. has – and always 
has had - a strong focus on responsibility.
- When you care about nature, you also 

know all about the importance of taking 
good care of it. We use FSC-certified fa-
brics and act organically and sustainably 
whenever it is possible. For example, we 
re-use everything we can. As a result, the 
packages we send out can look quite diffe-
rent depending on whatever materials are 
available at the given moment. Our packing 
fill is made from corn, which is 100% de-
gradable. Children can also use the fill to 
build small figurines by dabbing the fill in 
water so it sticks together.

News
Koustrup & Co is looking forward to pre-

senting a range of new products including a 
brand-new herb-themed line that features 
books, textiles and home interior design 
products such as trays. The Danish design 
company is also launching a new theme, 
convent garden plants, which features 
beautiful old plants printed on tea towels 
and on other home interior design.
- Bird-motifs are still quite popular along 
with the renaissance garden theme, where 
we reissue old illustrations from the 1600s, 
says Katrine Koustrup.
Find more products from Koustrup & Co at 
www.koustrupco.dk.

In only a few years, the Danish design company Koustrup 
& Co., has manifested itself as a supplier of beautiful 
design with built-in educational features on topics about 
plants, animals, gastronomy and organic living.

BY JETTE AAES

KO U S T RU P

FORMLAND 

J1-7154
NORDSTIL

A1.0 D78

KOUSTRUP LEARNING
Beautiful

KOUSTRUP
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SOAKED IN LUXURY FROM 
RECYCLED POLYESTER
A line of Soaked in Luxury jackets is 
made from recycled polyester. It means 
that plastic waste has been cleaned and 
melted, then made into a thread that has 
been weaved into the garment. In this 
way the jackets are keeping the consumer 
warm and dry while protecting the 
environment. After use it can be re-cycled 

and made into new garments.

FRANSA GOES BAROQUE
New Baroque is the name of one of the 
new themes from Fransa for Autumn 
2018. It is a quite formal theme inspired 
by the darkness of the night, surreal 
elements and encrusted normality. The 
result is a look of luxe and lounge wear.
New Baroque has its name because of 
the high necklines, volume sleeves and 
pearls. Important fabrics are velvets, 
burn-outs and qualities with shimmer 
effects.
Prints are flowers in new ways inspired 
by the eastern part of the world. Prints 
with foil also add a new twist.
Silhouettes have focus on sleeves, 
wide shoulders on blazers and wide 
legs, which are inspired from the male 
wardrobe.
Colours are warm strong fuchsia, deep 
petrol mixed in a beautiful palette with 
black and grey colours.

THE B.YOUNG THINKER
It is the time for print, velvet, cozy knitwear and checks. The 
intellectual strong women inspire one of the new lines from 
b.young. The look is preppy, monochrome and inspired by the 
new tailoring trend. Wrap details and luxurious velvet create a soft 
feminine touch. B.young mixes patterns like bold stripes, modern 
checks and mega dots to underline this look. 
Golden and warm colours come alive in this story. Rich ochre yellow 
is combined with dark grey mélange and black. Golden shades melt 
with neutral grey and black and with Lurex in knitwear. 

PLAYFUL OUTERWEAR FROM PART TWO
To let women enjoy the cool weather in style, the new outerwear from 
Part Two has a lot of playful details combined with classic cuts. 
The Fall 2018 outerwear collection contains long coats, simple styles and 
soft materials with clever details. Part Two presents a strong collection 
with a lot of diversity - meaning that almost any woman can find an 
outerwear style that matches her exact needs for the fall season.
The colours are classic Nordic with white, blue and greyish shades 
complemented by feminine nuances of dusty pink, warm red and checks. 
The silhouettes are feminine with tie straps in the waist, deep pockets, 
and loose lengths. One of the Part Two key items is a daring, reversible 
velvet coat.

PULZ JEANS  
WITH RESHAPE EFFECT
Pulz Jeans launches a new Reshape denim 
quality for Autumn 2018. This quality offers an 
extraordinary stretch effect to ensure comfort and 
free movement throughout the day. Buyers and 
consumers can identify the Reshape Pulz styles by a 
special tag on the back pocket. 
Reshape by Pulz Jeans runs in a large number of 
sizes, fits and lengths to match almost any female 
body shape.

DK COMPANY  
AT PANORAMA

Brand Stand no. 
BLEND &  
CASUAL FRIDAY 4.27                      
BLEND SHE 1.26   
B.YOUNG 1.07                                                                                           
CREAM  1.09  
CULTURE 1.24
FRANSA 1.08                                                 
ICHI    1.11           
INWEAR 1.15
KAFFE  1.10 
PART TWO 1.12
PULZ JEANS 1.25                                                       
SOAKED IN LUXURY 1.06

PULZ JEANS

PART TWO

B.YOUNG

SOAKED IN LUXURY

FRANSA

IN BRIEF FROM DK COMPANY
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Visit Formex in Stockholm January 17-20, 2018 and get 
an insight in the latest trends, upcoming designers, 
product news, create business opportunities and be 
inspired by interesting lectures.

Formex runs twice a year at Stockholmsmässan in Stockholm and is the 
leading trade fair for Nordic interior design. 900 exhibitors, 23,000 visitors 
and 850 media representatives visit the trade fair in January and August.
In the January edition of the fair the theme is ”A world of shapes”. The in-
spiration behind it is the works of the artist David Hockney, displaying in-
terior design objects constructed in still lifes and new formations creating 
new, playful shapes and constellations.

Inspiring lectures and areas
Explore new insights on how to offer a unique and personal customer ex-
perience: At Formex you can be inspired and listen to entertaining lectu-
res by for instance Mads Arlien-Søborg, Danish trend- and lifestyle resear-
cher and well known for his TV programs “Wild Hotels” and “Wild Homes” 
which have been broadcasted in Scandinavian countries.
At the area Design Talents, previously called Young Designers, Formex will 
highlight un-established artists and designers. Get a preview of new and 
upcoming designers exploring new materials, stretching from hand blown 
glass, and Swedish leather to compostable coffee-grounds. 

BY HELLE MATHIESEN

LATEST TRENDS  
IN NORDIC  
INTERIOR DESIGN  
AT FORMEX 

FACTS ON FORMEX 
900 exhibitors 
33,000 square metres net
23,000 visitors,  
of which 10% international

POSITIONS OF VISITORS:  
CEO/store owner,  
buyer/decision-maker,  
interior designer/stylist,  
architect and designer

850 media representatives
www.formex.se

FORMTEX
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NU er svaret
NU IS YOUR ANSWER!

BLENDSHE

LAURIE

SPARKZ

SOAKED IN LUXURY

FRANSA

HÜBSCH

KAFFE

SILKEBORG ULDSPINDERI

BLOOMINGVILLE


